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knowledge milieu
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ca. 2,3 Mio. m2 GFS
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Land Area (without Oberhafen quarter):
Traffic areas

Footprint of Buildings

Public Spaces

Private Spaces: publicly accessible
(at least way-leave)

Private Spaces: open spaces



Land Area between Zollkanal and
Binnenalster without Willy-Brandt-Str.:

Traffic areas (Willy-Brandt-Strale)

Footprint of Buildings

Private Spaces: publicly accessible
(at least way-leave)

Public Spaces
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|Magellan terraces |

Traditional
ship harbor

Sandtorpark

| Grasbrookpark|

Dallmannkai
stairs
Vasco da
Gama square
Marco Polo
terraces

|Sgorts facilities |

Q |Leisure island |

| Green connection |
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Traffic areas

Private Buildings

Private Buildings (inside area)
Publicly accessible private Spaces
Public spaces

Shopping Center
(60,000 m2 GFA, 3 floors)



URBAN FORM

 Dissolution* of Shopping Center in
favor of mixed used buildings
(280.000 m?) with

- offices (125 000 m?)

- residential use (360 units)

- two hotels (400 rooms)

- retail/gastronomy (180 units)

- cruise ship terminal
- Science Center

* integrated spatial design
(landscape architecture)
for private space (8 ha) and
adjacent public areas

URBAN SOCIAL / LEGAL CHARACTER

(OF PRIVATE SPACE)

« all spaces between buildings are publicly accessible
24-7 access for general public use

* restriction of private owners right
to undisturbed possession:
restricted in so far as public security and order
are endangered and in order to exclude a specific use

» allowed are as part of spatially (and time wise)
defined activities
- distribution of leaflets (also with political character)
- journalistic activities
- music or artistic activities
- information desks (of political parties,
community groups, activists)
- panhandling
- demonstrations

e area management committee
with 4 members of public and city side
to ensure public character

« complaints committee (owner, judge, city representative):
results to be accessible via internet

quarantee: easement
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City State of Hamburg

a) State Commission approvals:
- development plans
- land sales

b) Prepares and grants:
- development plans
- urban design (guidelines)
- building permits

c) Finances and builds, partly

as public-private joint venture:

- schools

- university

- concert hall

- science centre
- subway

Private / Public Sector
HafenCity Hamburg GmbH (Quango)

a) - Acts as land owner of
special asset “city and port”

- Finances its activities
from land sales

- Acts as master developer
b) Activities
- development planning

- plans and builds infrastructure
(streets, bridges, quay walls)

- public spaces
(promenades, parks)

- acquires investors,
property sales

- organizes communication,
marketing

Private Sector

a) Private and institutional
developers and investors

- development of
individual sites
(exception
Uberseequartier:
central retail area,
16 buildings)




Special Asset “City and Harbour”

Urban Development Fund “City and Harbour” (Land)

Transfer of all city state owned land into urban development fund (more than 95% of land in
HafenCity area)

Represented by HafenCity Hamburg GmbH

General Purpose — Urban Development Fund
(activities of HafenCity Hamburg GmbH)

site clearance and relocation of companies

Investment:
Quays
Promenades
Parks
Streets
Bridges
water, sewage mains, etc.

Planning costs, marketing / communication, operating cost HafenCity Hamburg GmbH
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1. Private public spaces
a) Corporate spaces, public access, private management, private rules
b) Private open spaces, public access, private management, public rules
c) Private in between spaces, public right of way, private care

2. Publicly owned public spaces
a) Promenades/ terraces/ plazas
Temporary management by HafenCity Hamburg GmbH
b) Parks
Temporary management by HafenCity Hamburg GmbH
c) Floating plazas
Maritime foundation
d) Social management (green spaces)
Neighborhood management (starting) of home owners and tenants
3. Publicly owned spaces after HafenCity Hamburg GmbH
a) Transfer of streets to local authorities
b) Open when transfer process takes place and under which conditions



Jirgen Bruns-Berentelg
CEO
HafenCity Hamburg GmbH



